
even coverage of light to the products and avoids hot spots, 

said Garson. He compared the LED kits to a black light.  

“It makes the products jump out at you,” stated Garson.

At the fall NAMA show in St. Louis, Mo., VEII is com-

ing out with an infrared sensor kit that can be installed 

on any machine with its LED lighting, Garson said. The 

infrared sensor will dim the LEDs when customers are not 

present. When a customer walks into the sensor’s radius, 

lights will instantly turn on, drawing attention to the prod-

ucts in the machine. 

Billy Buckholz, chairman of Goodman Vending Co., 

Reading, Pa., got a shock the first time he saw the LEDs in 

one of his vending machines.

“They hadn’t told me about them,” he said. “I walked 

into an account and the machine was all lit up,” said 

Buckholz. “The products looked like 

they were sparkling.” 

Buckholz decided to try the lights in 

five accounts with a lot of traffic, espe-

cially transient accounts. After doing one 

machine in a bank of machines, Buckholz 

saw sales rise 15 percent. Thrilled, he 

added LEDs to the rest of the machines at the location and 

pulled a report at six months. Unfortunately, the weather got 

hot and the economy went cold. Buckholz has seen a drop 

in most accounts, but the ones with the LED lights didn’t 

drop at all. In better conditions, he estimated he’s seen an 

average increase of 5 percent for machines with the LEDs. 

Although easy to install (Buckholz estimates it takes the 

service technicians about 15 minutes) and good for sales, 

Buckholz doesn’t see himself replacing all machines’ bulbs 

with LEDs. One roadblock is the upfront cost of $150 for the 

deluxe VEII kit. He also believes that making the products 

“pop” works better at a public location. His machines lo-

cated at hospitals and the YMCA get better turns with LEDs. 

At accounts like factories where the people are there every 

day, the LEDs don’t seem to have as much effect on sales. 

LED LIGHTS Fluorescent BULBS

MACHINE Wattage Cost per Month Cost per Year Wattage Cost per Month Cost per Year

Snack 8W $2.68 $32.16 15W $5.04 $60.48

Food machine 14W  
(2) LED bulbs

$4.76 $57.12 40W  
(2) bulbs

$9.60 $115.20

Soda machine 14W  
(1) LED bulb

$2.38 $28.56 80W  
(2) bulbs

$15.60 $187.20

Total lighting cost 
for these three 
machines.

$9.82 $117.84 $30.24 $362.88

Note: These figures are based on PA Electric Co. (PECO) rates of .1483 cents per kw.

Cost of traditional fluorescent lighting versus LED lighting

A Have A Vend service technician (far left), installs 
the company’s LED replacement bulb in order to stop 
electrical problems caused by fluorescent bulbs. Product 
presentations are more dramatic when lit by LED bulbs.
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20      Automatic Merchandiser    AMonline.com    09.08

L i g h t i n g  Tech    n o l o g y


